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Abundancy Partners is a strategic 
consulting group that believes 
sustainability is the necessity that 
drives breakthrough innovation. 
Our mission is to help clients find radical-
enough responses to the epochal 
challenges of sustainability, resilience and 
wellbeing. We unlock the abundance of 
opportunity that comes in response to 
these challenges. And identify new 
markets and business models. 



John Grant: co-founder St Luke’s 
communications agency; author of five 
books including the award winning Green 
Marketing Manifesto, consultant to 
ACTONCO2, IKEA, innocent, Unilever. John’s 
new book Co-opportunity (2010) is about 
sustainability and cooperation. 

Tamara Giltsoff: former head of OZOLab 
(green ventures incubator in NYC), lead 
strategist at live|work (service innovation 
consulting); blogger for Treehugger, PSFK 
and Sustainable Life Media; named one of 
the ‘35 outstanding businesswomen under 
35’ by World Business.

Jules Peck: sustainability advisor to 
business, governments and NGOs, formerly 
director of the Conservative Party Quality of 
Life Group and global policy advisor at 
WWF; co-author of Citizen Renaissance and 
contributor to IPPR and Demos. Jules is a 
trustee of nef and a Fellow of ResPublica.
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Business
(strategy, innovation 
and systems)

Policy
(informing policy & 
leading the market)

New 
marketing
(people & behaviour)

Abundancy Partners is a 
Strategic Consultancy 
and Think-Do Tank 

Sweet-spot of 
opportunity for 
innovation and 
value creation.



Innovation
drivers
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Digital 
Democracy and 
New Marketing

The Perfect 
Environmental 
Storm

Quality of Life and 
Wellbeing Economics

Peak oil
Economic and 
Market
Transformation

Peak 
resources

Ethical 
values

Post-
consumerism

Rethinking the 
global commons

Beyond growth 
economics and 
updating of capitalism

Policy leadership

Peer-to-peer 
enabled value

Trust as a 
business function

‘Citizen 
renaissance’

International/
national regulation

Corporate 
leadership

‘Co-Opportunity’

Transparency 

Climate 
Change

Carbon 
markets

Service 
models

Open innovation 



13 (social) 
innovation bites 



SYSTEMIC 
CHANGE

THE ULTIMATE 
GOAL OF SOCIAL 
INNOVATION

(NESTA, The Open Book of Social Innovation)



1.
Systems thinking
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1. Work with the actors of the system.

1a. Add a designer. 

2. Map the system; see the whole.

3. Understand the limits and issues (opportunity). 

4. Intervene in the system. 

5. Notice, the (small) things going on.

6. Feedback. Iterate. Loop.



2.
Service paradigm
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3.
Social opportunity
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4.
Ten (or many) types
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Larry Keeley, Doblin Group



5.“Love on 
the factory floor” (Ray Anderson)
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6. 
Experiential insights 
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7.
Open value, source, 
innovation, space
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8.
Collaboration/
unlikely friendships
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9. Reframing 
(‘generative scripts’) 
 (NESTA, The Open Book of Social Innovation)
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PAYGTAKE-
AWAY

P2P

FAST FOOD
RENTAL

CURRENCY

SHAREABLE
CSA

MICRO-
GEN

CUSTOMISATION

BUILDING 
SOCIETY

CO-OP

PATIENT 
CAPITAL

SELF-
MANAGE

LOCALISE



10. Backcasting/
re-imagining
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Villagecorps.org



11. Always in beta
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12. Prototyping 
(evidencing)
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13. Diversity
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Paulynn Cue
CCO, CMO of Unified Field Corporation

Ray Anderson, 
Interface 

Tom Szaky,
Terracycle
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Notice things going on 
in the world. 
Tamara@abundancypartners.com

http://tamaragiltsoff.com

http://abundancypartners.co.uk

Twitter @tamaragiltsoff
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